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1
ADVERTISEMENT ANALYSIS AND ERROR
CORRELATION

BACKGROUND

Video service providers currently provide multiple ser-
vices and programs, including cable television, network tele-
vision, and video-on-demand, to their customers. In some
instances, individual customers may receive combinations of
these services from a single video service provider. Video
service providers manage relationships with their customers
using customer accounts that correspond to the multiple ser-
vices.

BRIEF DESCRIPTION OF THE DRAWINGS

FIG. 1 illustrates an exemplary network in which systems
and methods described herein may be implemented;

FIG. 2 illustrates an exemplary advertisement monitor and
issue correlation system in which systems and methods
described herein may be implemented;

FIG. 3 illustrates an exemplary configuration of one or
more of the components of FIGS. 1 and 2;

FIG. 41is a diagram of exemplary functional components of
the advertisement tuner device of FIG. 2;

FIG. 5is a diagram of exemplary functional components of
the advertisement monitor device of FIG. 2;

FIG. 6 is a diagram of exemplary functional components of
the advertisement analysis device of FIG. 2;

FIG. 7 is a table of issue correlation information;

FIG. 8 is a flowchart of an exemplary process for perform-
ing advertisement analysis and issue correlation.

DETAILED DESCRIPTION OF PREFERRED
EMBODIMENTS

The following detailed description refers to the accompa-
nying drawings. The same reference numbers in different
drawings may identify the same or similar elements. Also, the
following detailed description is exemplary and explanatory
only and is not restrictive of the invention, as claimed.

Systems and/or methods described herein may implement
issue reporting and correlation for advertisement insertion
events. Advertisement insertion events occur when targeted
advertisements (“ads™) are inserted in video streams. The
system identifies a dynamic list of available video streams
and analyzes the video streams to determine issues based on
scheduled advertisements. The system correlates issues to
recorded advertisement insertion events. The system may
also provide feedback to monitor particular video streams
based on detected issues.

Asused herein, the terms “user,” “consumer,” “subscriber,”
and/or “customer” may be used interchangeably. Also, the
terms “‘user,” “consumer,” “subscriber,” and/or “customer”
are intended to be broadly interpreted to include a user device
or a user of a user device.

FIG. 1 illustrates an exemplary environment 100 in which
systems and/or methods described herein may be imple-
mented. As shown in FIG. 1, environment 100 may include a
video service provider network 110, a home network 140, an
access network 180, and a public network 190. Video service
provider network 110 may include a content provider 112 (or
alternatively, video service provider network 110 may receive
video content from content provider 112), a content process-
ing system 114, a content delivery system 116, a search server
118, a guide server 120, an application server 122, a profile
server 124, a license server 128, an advertisement insertion
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server 130, and an advertisement monitor and issue correla-
tion system 132. Home network 140 may include one or more
STBs 142, televisions 144, user devices 1464 through 1467,
and/or personal computers (not shown). Devices and/or net-
works of FIG. 1 may be connected via wired and/or wireless
connections.

Video service provider network 110 may collect, generate,
and provide video content to subscribers of a video service.
Video content may include, for example, encoded video con-
tent in any of a variety of formats, including, for example,
Multiview Video Coding (MVC), Moving Picture Experts
Group (MPEG)-2 TS, MPEG-4 advanced video coding
(AVC)/H.264, etc. Video service provider network 110 may
also provide support services for the video service, including
advertisement monitoring, authentication, authorization, and
billing of subscribers for particular video services.

Content provider 112 may include one or more providers of
video content. For example, content provider 112 may
include a television network, a cable television station, a film
distributor, etc. Content provider 112 may provide video con-
tent to content processing system 114 in a variety of formats,
such as a MPEG video, etc.

Content processing system 114 may store and process
video content. Content processing system 114 may encode
video content using, for example, public/private keys. Con-
tent processing system 114 may also transcode the video
content. Content processing system 114 may store video con-
tent in an encrypted and/or encoded form.

Content delivery system 116 may provide video content,
instructions, and/or other information to home network 140
and associated devices, such as set-top-box (STB) 142 and
user devices 146a-1467. (collectively referred to as user
devices 146 and individually as user device 146). In one
implementation, content delivery system 116 may provide
broadcast video content via a quadrature amplitude modula-
tion (QAM) based system that may be limited in bandwidth
capacity (i.e., a number and/or quality of channels may be
limited based on the capacity of video service provider net-
work 110). In other implementations, content delivery system
116 may provide video content via adaptive coding modula-
tion (ACM) or via Internet protocol (IP), etc.

Content delivery system 116 may temporarily store and
provide content requested by user device 146 and/or STB
142. In one implementation, access to content delivery sys-
tem 116 (e.g., by STB 142 and/or user device 146) may be
restricted by a service provider that operates content delivery
system 116. For example, access to content delivery system
116 may be restricted to particular users with particular sub-
scription packages and enforced by, for example, password
protection, device identifiers (for user devices 146a-146n,
STB 142 and/or home network 140), and/or application iden-
tifiers (e.g., residing on user devices 146a-146n, STB 142
and/or portable media). Content delivery system 116 may
include other devices (not shown), such as a content server, a
policy management server, a streaming device, a router, a
content cache, etc.

Search server 118 may provide support for an integrated
video search function (executed by STBs 142, televisions
144, one or more user devices 146, and/or personal computers
at home network 140), for searching among video content
that may be provided to subscribers by a content delivery
system 116, and video content that may be provided by an
associated external network, such as the Internet. The video
content may be provided at particular subscribed channels
(i.e., an ongoing live broadcast that is part of the subscriber’s
package), on a pay-per-view basis, or “on demand” (i.e.,
particular content may be provided upon user request).
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Guide server 120 may provide an integrated video guide to
subscribers. The integrated video guide may include inte-
grated video content from a video service provider network
110, such as a QAM based system, and from an additional
network, such as the Internet. The integrated video guide may
provide listings of channels, viewing times, descriptions of
video content, access restrictions, payment requirements, etc.

Application server 122 may provide one or more applica-
tions that may allow subscribers to browse, purchase, rent,
subscribe, and/or view video content. Application server 122
may authenticate a user who desires to purchase, rent, or
subscribe to video content. In one implementation, applica-
tion server 122 may interact with STB 142 or user device 146
using the hypertext transfer protocol (HTTP) or the secure
HTTP (HTTPS). In another implementation, application
server 122, STB 142 and user device 146 may interact with
one another using another type of protocol.

Profile server 124 may store user profile information for
users (e.g., users of user devices 146). The user profile infor-
mation may include, got example, login information (e.g., a
user identifier and a password), targetable information asso-
ciated with the user (e.g., types of products purchased by the
user, income of the user, household characteristics, whether
the user is a pet owner, etc.), demographic information, bill-
ing information, address information (including zip codes),
types of services to which the user has subscribed, a list of
video content purchased by the user, a list of video content
rented by the user, a list of channels or video content to which
the user has subscribed, a list of users associated with the user
account, ratings of video content by the user, a user device
identifier (e.g., a media player identifier, a mobile device
identifier, a set top box identifier, a personal computer iden-
tifier) for devices, such as STB 142, user device 146, etc.
Application server 122 may use the user profile information
from profile server 124 to authenticate a user (or associated
users) and may update the user profile information based on
the user’s activity (e.g., with the user’s express permission).

License server 128 may provide key and license manage-
ment. License server 128 may communicate with user
devices 146 and/or STB 142 directly or via application server
122. For example, license server 128 may receive a request
from STB 142 for a license relating to video content that STB
142 has downloaded. The license may include information
regarding the type of use permitted at user device 146 or STB
142 (e.g., a purchase, a rental, limited shared usage, or a
subscription) and a decryption key that permits STB 142 to
decrypt the video content or application. In one implementa-
tion, the communications between license server 128 and
STB 142 may be conducted over a secure channel, may
include the use of public and private keys, or may include
other forms of secure communication.

Advertisement insertion server 130 may use radio fre-
quency (RF)/QAM channels to distribute advertisements to
STBs 142 via “hidden” (from the point of view of the cus-
tomer) QAM channels provided in addition to video streams
directly associated with particular channels or programs. An
advertisement insertion event occurs when advertisement
insertion server 130 instructs STBs 142 to tune to these hid-
den channels at scheduled advertisement breaks to view/dis-
play addressable or zoned advertisements specific to their
target group (these instructions may be sent to the STB 142
via an in-band signal in a video (e.g., broadcast) stream pro-
vided by content delivery system 116). Advertisement inser-
tion server 130 may use the user profile information from
profile server 124 to provide targeted advertisements to STBs
142 associated with particular groups of subscribers. The
STBs 142 may tune back to RF/QAM channels of the video
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stream at the completion of the advertisement break (or alter-
nately, to another targeted ad).

Advertisement monitor and issue correlation system 132
may implement issue reporting and correlation for advertise-
ment insertion events. Advertisement insertion events occur
when targeted advertisements (“ads™) are inserted in video
streams. Advertisement monitor and issue correlation system
132 may identify a dynamic list of available video streams
and analyze the video streams to determine issues based on
scheduled advertisements. Advertisement monitor and issue
correlation system 132 may correlate issues to recorded
advertisement insertion events. Advertisement monitor and
issue correlation system 132 may also provide feedback to
monitor particular video streams based on detected issues
with the advertisement insertion events. Advertisement moni-
tor and issue correlation system 132 is described below with
respect to FIG. 2.

Home network 140 may include one or more devices that
transmit requests to content delivery system 116, search
server 118, guide server 120, application server 122, profile
server 124, and/or license server 128, and receive information
from content delivery system 116, search server 118, guide
server 120, application server 122, profile server 124, adver-
tisement monitor and issue correlation system 132, and/or
license server 128. Home network 140 may include, for
example, one or more STBs 142, televisions 144, one or more
user devices 146, and/or personal computers. Home network
140 may also include other devices (not shown), such as
additional media storage devices, a home router, a gateway
(e.g., an optical network terminal (ONT)), etc.

STB 142 may receive content from content delivery system
116, and/or an external network, such as the Internet, and
output the content to TV 144 and/or user devices 146a-146n.
For example, STB 142 may receive a range of channels from
content delivery system 116 via QAM. STB 142 may also
receive hidden QAM channels, for example, from content
delivery system 116. STB 142 may output the content as
on-demand content and/or live TV content (i.e., ongoing con-
tent that may not be available on an on-demand basis). STB
142 may include a component (e.g., a cable card or a software
application) that plugs into a host device (e.g., TVs 144,
and/or other devices, such as personal computers, mobile
telephones, etc.) that allows the host device to play content.
STB 142 may also be implemented as a home theater personal
computer (HTPC), an optical disk player (e.g., digital video
disk (DVD) or Blu-Ray™ disc player), a cable card, etc. STB
142 may receive commands from other devices in environ-
ment 100, such as a remote control (not shown) and user
device 146. STB 142 may include one or more digital video
recorders (DVRs) that allow STB 142 to record content and to
playback the recorded content at a later time. In one embodi-
ment, STB 142 may include a microphone and/or a camera.

TV 144 may include speakers as well as a display. TV 144
may play content, for example, received from STB 142.
While some embodiments described below may use TV 144
to play content, other embodiments may use any device (e.g.,
a computer or a mobile phone) to play/provide content.

User device 146 may include any device capable of com-
municating via a network, such as home network 140 and/or
access network 180. User device 146 may include an inter-
active client interface, such as a graphic user interface (GUI.
User device 146 may include digital rights management
(DRM) functionality to retrieve security information (e.g.,
decryption keys) and decrypt protected content received from
content delivery system 116. Examples of user device 146
may include a mobile phone, a tablet, a personal computer, or
another device that may receive video program related items,
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such as video program related applications and video pro-
gram related content, and provide the video program related
items at user device 146.

Access network 180 may provide customers with multime-
dia content from (e.g., from content delivery system 116).
Access network 180 may include a local area network (LAN),
a wide area network (WAN), such as a cellular network, a
satellite network, a fiber optic network, a private WAN, or a
combination of the Internet and a private WAN, etc. that is
used to transport data. Although shown as a single element in
FIG. 1, access network 180 may include a number of net-
works that provide services to home network 140. In one
implementation, access network 180 may be connected to
home network 140 via an optical communication link, such as
an optical fiber provided to home network 140. In another
implementation, access network 180 may be connected to
home network 140 via a coaxial cable. In still another imple-
mentation, access network 180 may be connected to home
network 140 via a wireless (e.g., satellite) connection.

Public network 190 may include a WAN, an intranet, the
Internet, a telephone network (e.g., the Public Switched Tele-
phone Network), or a combination of networks. Public net-
work 190 may include, for example, an untrusted network,
such as the Internet. Public network 190 may further include
network devices such as routers, switches, and/or firewalls.

While FIG. 1 shows a particular number and arrangement
of'networks and/or devices, in practice, environment 100 may
include additional networks/devices, fewer networks/de-
vices, different networks/devices, or differently arranged net-
works/devices than are shown in FIG. 1. For example, content
delivery system 116 may be implemented as multiple devices.

Inimplementations described herein, a system and method
for inserting targeted advertisements into video streams and
monitoring the targeted advertisements is disclosed. The sys-
tem and method may be implemented in conjunction with
advertisement monitor and issue correlation system 132,
which combines an advertisement server device, a dynamic
scheduler and pseudo-client devices that emulate protocols
associated with STBs 142 as described with respect to FI1G. 2.

FIG. 2 illustrates a functional block diagram of advertise-
ment monitor and issue correlation system 132 in which
systems and/or methods described herein may be imple-
mented. As shown in FIG. 2, advertisement monitor and issue
correlation system 132 may include an advertisement tuner
device 210, an advertisement monitor device 230, a media
schedule device 250, and an advertisement analysis device
270.

Advertisement tuner device 210 may receive a video band
202 and tune to particular video streams 216 associated with
target customers. Advertisement tuner device 210 may
include a video tuner bank that may tune to different video
streams based on input 204 received from (components of)
advertisement monitor device 230. Advertisement tuner
device 210 may tune to particular video streams 216 that may
be scheduled to display advertisements. The video streams
216 may include in-band signaling targeted to particular
STBs 142 associated with particular users. The targeted
advertisements may be provided in association with particu-
lar targeted customers (or customer STBs 142). The adver-
tisements may be scheduled to be displayed at advertisement
breaks in programs received by the STBs 142. In one imple-
mentation, advertisement tuner device 210 may be imple-
mented using a QAM bank that includes multiple QAM tun-
ers, such as described with respect to advertisement tuner
device 400 and FIG. 4 below.

Advertisement monitor device 230 may monitor the tar-
geted advertisements that are inserted into video streams
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associated with particular customers to ensure that the tar-
geted advertisements are delivered without any video, audio
or timing issues. Advertisement monitor device 230 may
select and monitor video streams 216 associated with target
groups (of subscriber devices, i.e., STBs 142). Advertisement
monitor device 230 may capture media based on a dynamic
schedule 218 (received, for example, from media schedule
device 250) for subsequent verification through review.
Advertisement monitor device 230 may allow an operator of
network 100 to monitor (e.g., visually, based on metadata,
etc.) whether a video stream 216 corresponding to STBs 142
associated with targeted customers has tuned to a correct
advertisement stream and determine whether the advertise-
ment has been correctly displayed. Advertisement monitor
device 230 may forward the media (in real-time or at prede-
termined or requested instances) to advertisement analysis
device 270. Advertisement monitor device 230 may publisha
dynamic list of available live streams that it makes available
to advertisement analysis device 270. Advertisement monitor
device 230 may provide associated information with the
video streams 216, such as a unique identifier (ID) for each
video stream 216, meta data (e.g., timestamp), etc.

Advertisement analysis device 270 may receive notifica-
tions of available streams and analyze the available live
streams 216 output from advertisement monitor device 230.
Advertisement analysis device 270 may perform deep packet
inspection of the video streams 216 as well as video inspec-
tion to identify issues with video streams 216, such as issues
based on insertion of the targeted advertisements into the
video streams 216. For example, advertisement analysis
device 270 may identify issues based on video quality, chan-
nel change quality (i.e., asmoothness of transition from video
program to advertisement), etc. Advertisement analysis
device 270 may identify issues in the media and generate
reports that include a unique ID for each particular video
stream 216 and published metadata. Advertisement analysis
device 270 may present the report as a “selectable” document
in a graphic user interface (GUI) that allows an operator to
read through the issue list to request 220 the captured adver-
tisement insertion event from advertisement monitor device
230 based on the listed issues (e.g., via hyperlink). The report
may allow the operator to playback particular segments of
video streams and to visually examine the segment of the
video stream 216 that includes an advertisement insertion
event with issues (i.e., the operator may view the program at
the advertisement break to determine whether there are issues
with the advertisement insertion event).

Advertisement monitor and issue correlation system 132
may be implemented with a design that incorporates plug-
gable protocol modules which are extensible to multiple other
protocols. Advertisement monitor and issue correlation sys-
tem 132 may be located in a video hub facility, such as service
provider network 110 within network 100, and may be used
by operators to monitor dynamic advertisement insertion in
video streams 216.

FIG. 3 is a diagram of example components of a device
300. Each of content provider 112, content processing system
114, content delivery system 116, search server 118, guide
server 120, application server 122, profile server 124, license
deserver 128, and/or devices in home network 140, such as
STB 142, user devices 146a-1467, may include one or more
devices 200. As shown in FIG. 3, device 300 may include a
bus 310, a processing unit 320, amemory 330, an input device
340, an output device 350, and a communication interface
360.

Bus 310 may permit communication among the compo-
nents of device 300. Processing unit 320 may include one or
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more processors or microprocessors that interpret and
execute instructions. In other implementations, processing
unit 320 may be implemented as or include one or more
application specific integrated circuits (ASICs), field pro-
grammable gate arrays (FPGAs), or the like.

Memory 330 may include a random access memory
(RAM) or another type of dynamic storage device that stores
information and instructions for execution by processing unit
320, a read only memory (ROM) or another type of static
storage device that stores static information and instructions
for the processing unit 320, and/or some other type of mag-
netic or optical recording medium and its corresponding drive
for storing information and/or instructions.

Input device 340 may include a device that permits an
operator to input information to device 300, such as a key-
board, a keypad, a mouse, a pen, a microphone, one or more
biometric mechanisms, and the like. Output device 350 may
include a device that outputs information to the operator, such
as a display, a speaker, etc.

Communication interface 360 may include a transceiver
that enables device 300 to communicate with other devices
and/or systems. For example, communication interface 360
may include mechanisms for communicating with other
devices, such as other devices of environment 100.

As described herein, device 300 may perform certain
operations in response to processing unit 320 executing soft-
ware instructions contained in a computer-readable medium,
such as memory 330. A computer-readable medium may be
defined as a non-transitory memory device. A memory device
may include space within a single physical memory device or
spread across multiple physical memory devices. The soft-
ware instructions may be read into memory 330 from another
computer-readable medium or from another device via com-
munication interface 360. The software instructions con-
tained in memory 330 may cause processing unit 320 to
perform processes described herein. Alternatively, hardwired
circuitry may be used in place of or in combination with
software instructions to implement processes described
herein. Thus, implementations described herein are not lim-
ited to any specific combination of hardware circuitry and
software.

Although FIG. 3 shows example components of device
300, in other implementations, device 300 may include fewer
components, different components, differently arranged
components, or additional components than depicted in FIG.
3. Alternatively, or additionally, one or more components of
device 300 may perform one or more other tasks described as
being performed by one or more other components of device
300.

FIG. 41is a diagram of exemplary functional components of
an advertisement tuner device 400. In one implementation,
the functions described in connection with FIG. 4 may be
performed by one or more components of device 300 (FIG.
3). As shown in FIG. 4, advertisement tuner device 400 may
include a QAM tuner bank 410. Advertisement tuner device
400 may be a QAM-based implementation of advertisement
tuner device 210, described with respect to FIG. 2 above.
Although advertisement tuner device 400 is described with
respect to QAM, in other implementations advertisement
tuner devices 400/210 may use different video modulation
schemes, such as ACM.

QAM tuner bank 410 may include multiple QAM tuners
412 (shown as QAM tuners 412a-412x in FIG. 4). QAM tuner
bank 410 may receive QAM input 402 (e.g., from content
delivery system 116). Advertisement tuner device 400 may
receive tuning input(s) 404, e.g., from advertisement monitor
device 230 that may tune the video streams 216 that are output
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from each QAM tuner 412 to a particular channel(s). QAM
tuner bank 410 may receive tuning information (e.g., from
advertisement monitor device 230) which precedes a sched-
uled advertisement break. QAM tuner bank 410 may tune to
video streams 216 that include channels and signaling asso-
ciated with advertisement insertion events and send the video
streams 216 (that include signaling) to advertisement monitor
device 230, which may include components that simulate
STBs 142 associated particular customers using particular
client-server protocols.

The video streams 216 may include in-band RF signaling
and streams for hidden QAM channels provided by advertis-
ers that may be targeted to owners of particular STBs 142. The
video streams 216 may include advertisements based on tar-
getable information, address information, etc., provided by
profile server 124. Each video stream may correspond to a
target group and client module (e.g., digital living network
alliance (DLNA) protocol client modules 512 as described
below with respect to FIG. 5).

FIG. 5 is adiagram of exemplary functional components of
anadvertisement monitor device 500. In one implementation,
the functions described in connection with FIG. 5 may be
performed by one or more components of device 300 (FIG.
3.

As shown in FIG. 5, advertisement monitor device 500 may
include a dynamic scheduler 502, a digital living network
alliance (DLNA) protocol target client module 510, a storage
module 520, and a reporting module 540. Advertisement
monitor device 500 may be a DLNA protocol-based imple-
mentation of advertisement monitor device 230, described
with respect to FIG. 2 above. Advertisement monitor device
500 is described with respect to advertisement tuner device
400. Advertisement monitor device 500 is an implementation
of advertisement monitor device 230 in accordance with
DLNA specification/protocol.

Advertisement monitor device 500 may combine a sched-
uling module with the use of pseudo-client devices or mod-
ules that emulate protocols associated with STBs 142, such as
DLNA protocol, for particular targeted customers. Advertise-
ment monitor device 500 may assign resources for video
tuning (e.g., QAM tuning based on one or multiple advertise-
ment tuning devices 400 as described with respect to FIG. 4
above) based on different target groups and direct the gener-
ated video stream 216 to target client module 510 that places
the output in storage for subsequent reporting and review
purposes. Advertisement monitor device 500 may be
included in a scalable implementation of advertisement
monitor and issue correlation system 132 in which additional
advertising tuning devices 210 may be added as a number of
zones or target groups increases. For example, additional
advertisement tuning devices 400 may be connected to adver-
tisement monitor device 500 to provide video streams 216
corresponding to the additional target groups.

Dynamic scheduler 502 may schedule video streams 216
that correspond to different target groups. Dynamic scheduler
502 may include scheduling modules 504 (shown as sched-
uling modules 504a to 504y) that may correspond to different
target groups (of subscriber devices, i.e., STBs 142).
Dynamic scheduler 502 may identity pre-scheduled adver-
tisement insertion events (e.g., upcoming advertisement
breaks) on particular channels. For example, dynamic sched-
uler 502 may receive a video program (broadcast) schedule
that includes scheduled time slots for advertisement breaks.
Dynamic scheduler 502 may schedule parameter changes to
QAM resources (i.e., QAM tuners 412, FIG. 4) on advertise-
ment tuner device 400 based on the upcoming advertisement
breaks. Dynamic scheduler 502 may control multiple video
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streams 216 (e.g., via QAM tuner bank 410) and assign vari-
able parameters to each video stream 216 based on attributes
of'atarget group of STBs 142 (such as a zone 1D that identifies
different geographical zones in which STBs 142 may be
located) at different instances of time. Each QAM tuner 412
may be tuned independently from other QAM tuners 412. For
example, in an instance in which subscribers are grouped into
five zones based on zip code in a given video hub office,
advertisement monitor and issue correlation system 132 may
monitor advertisements for each zip code to enable the zoned
groups to be switched to a different advertisement stream
during an advertisement insertion break.

Target client module 510 may emulate protocols associated
with STBs 142 of target customers. Target client module 510
may be implemented based on different protocols for set top
boxes (e.g., DLNA, etc.). Target client module 510 may
include DLNA client modules 512a-512y that receive and
record video stream 216 for multiple targeting characteristics
(i.e., each of DLNA client modules 512a-512y may capture
subscriber observable video for a different targeting charac-
teristic at a particular instance). For example, a DLNA client
module 512 may be associated with a particular zip code for
a particular advertisement break. Target client module 510
may store video streams 216 including advertisement inser-
tion events locally at storage module 520 and pass any event
information to reporting module 540. Target client module
510 may process and reformat the media generated from
advertisement tuner device 400 and store, process and for-
ward the media for further processing to other devices in
network 100. For example, target client module 510 may
process metadata indicating a target group associated with the
processed video.

According to one implementation, target client module 510
may output video streams 216 to advertisement analysis
device 270. For example, target client module 510 may send
notification to advertisement analysis device 270, informing
advertisement analysis device 270 that target client module
510has video streams 216 to output to advertisement analysis
device 270. Target client module 510 may receive confirma-
tion from advertisement analysis device 270 that advertise-
ment analysis device 270 has resources ready to receive the
video streams 216. Target client module 510 may subse-
quently send the video streams 216 to advertisement analysis
device 270.

Storage module 520 may store video streams 216 in con-
junction with a unique ID and published metadata, such as a
time stamp at which a transition from programmed content to
an advertisement occurs and a time stamp of a replay position
of the program preceding the advertisement insertion event
(e.g., seven seconds prior to the transition). Storage module
520 may store advertisement insertion events including a time
and recorded video. For example, storage module 520 may set
the video stream 216 to begin replay at a predetermined time
that precedes the transition to the advertisement to enable
network personnel to view the transition.

Reporting module 540 may provide data regarding the
advertisement insertion event, such as targeted customer
groups, associated advertisers, issues with the advertisement
insertion, etc. Reporting module 540 may also assign the
unique ID for each video stream 216. For example, reporting
module 540 may store instances at which issues were
reported in association with a particular advertisement. In a
network 100 in which there are more target groups than
available DLNA client modules 5124-512y, reporting mod-
ule 540 may receive a signal to dynamically change sampled
channels based on common properties associated with iden-
tified issues to increase the probable diagnostic usefulness of
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sampled advertisement insertion events (e.g., reporting mod-
ule 540 may send a signal to sample channels at which a
particular advertisement occurs or to sample particularly con-
figured STBs 142 to create a larger sample of probable defec-
tive signals or devices for the network professional). Report-
ing module 540 may forward the information to dynamic
scheduler 502, which may adjust sampled target groups
accordingly.

FIG. 6 is a diagram of exemplary functional components of
advertisement analysis device 270. In one implementation,
the functions described in connection with FIG. 6 may be
performed by one or more components of device 300 (FIG.
3). As shown in FIG. 6, advertisement analysis device 270
may include a video analysis module 610, an issue listing
module 620, and an issue inspection module 630.

Video analysis module 610 may receive and analyze video
streams 216. For example, video analysis module 610 may
receive notification from advertisement monitor device 230
(or advertisement monitor device 500 in a DLNA-based
implementation) that advertisement monitor device 230 has
video streams 216 available for streaming/download. Video
analysis module 610 may receive a dynamic list of available
live streams (video streams 216). The list of available video
streams 216 may identify video streams corresponding to
different target groups associated with a same advertisement
insertion event. The video streams 216 may include targeted
advertisements for each target group. Video analysis module
610 may prepare resources to receive the video streams 216
and notify advertisement monitor device 230 that advertise-
ment monitor device 230 may send the video streams 216.

Video analysis module 610 may analyze the video stream
216 to identify issues associated with each advertisement
insertion event. According to an example, video analysis
module 610 may perform a deep packet inspection as well as
video inspection of the video streams 216 to identify
instances of issues in association with advertisement inser-
tion events. The issues may include streaming quality issues,
channel change latency issues (e.g., from a video program to
an advertisement), channel change errors (e.g., that the cor-
rect advertisement for a target group is displayed or whether
the video stream 216 returns to the program after the adver-
tisement), pixilation issues, timing errors, absent advertise-
ments, video quality issues, channel change quality issues,
etc. Video analysis module 610 may forward identified issues
to issue listing module 620.

Issue listing module 620 may store listed instances of
issues in video streams 216 in association with metadata for
the video streams 216. For example, issue listing module 620
may receive information regarding an identified issue, an
associated advertisement insertion event, metadata, etc. Issue
listing module 620 may generate a report that lists the unique
ID and published metadata associated with the video stream
216, such as a uniform resource locator (URL) of the video
stream 216. Issue listing module 620 may also include infor-
mation regarding a target group, an advertiser, and a particu-
lar advertisement for the advertisement insertion event. Issue
listing module 620 may provide an issue list that an operator
may read to identify issues. The operator may request iden-
tified video streams 216 and visually examine the recorded
video in light of the reported issues.

Issue inspection module 630 may provide access to video
streams 216 based on identified issues. Issue inspection mod-
ule 630 may provide an interface and ability for the network
personnel to perform issue reporting and correction pro-
cesses. For example, issue inspection module 630 may pro-
vide a live link that connects the user to the video stream 216
at the advertisement insertion event at which the issue
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occurred. Issue inspection module 630 may provide a listing
as a selectable document accessible in a GUI of an authorized
device, such as issue inspection table 700, shown in FIG. 7.
Issue inspection module 630 may also allow the operator to
examine stored video streams 216 (and advertisement inser-
tion events) based on the unique 1D and metadata associated
with the advertisement insertion event, such as a timestamp
etc.

FIG. 7 illustrates an exemplary issue inspection table 700.
As shown in FIG. 7, issue inspection table 700 may include
records of issues corresponding to different advertisement
insertion events, target groups or a combination of advertise-
ment insertion events and target groups. A unique record is
shown in each row of FIG. 7 for each advertisement break 702
on a target group by target group basis. Each record may
include a particular advertisement break 702, a group 1D 704,
an advertisement 706, an issue 708, a time 710, and an adver-
tisement insertion event link 712. Issue inspection table 700
includes information that may be presented in a GUI of a
device to provide access for network personnel to perform
issue inspection based on advertisement insertion events. The
particular arrangement and types of information in issue
inspection table 700 and illustrated in FIG. 7 is included for
simplicity.

Advertisement break 702 indicates a particular advertise-
ment break on a video program received in video stream 216.
For example, advertisement break 1 may represent a thirty
second time slot after a first segment of a cooking program.
Advertisement break 2 may represent a thirty second time slot
after a second segment on a news program. The entry for
advertisement break 702 may include information indicating
aparticular channel at which the video program is broadcast,
and a preceding segment of a particular program (e.g., an
advertisement break may occur after a first segment of a news
program).

Group ID 704 indicates a particular target group for tar-
geted advertisements included in the video stream 216. For
example, group ID 704-a to group ID 704-d may each repre-
sent a particular zip code associated with target groups of
subscriber devices (STBs 142).

Advertisement 706 indicates a particular advertisement
that is scheduled to be shown. For example, advertisement
706-a may represent a commercial for kitchen utensils,
advertisement 706-5 may represent a travel commercial and
advertisement 706-c may represent a dog food commercial,
etc.

Issues 708 may occur where the wrong advertisement is
inserted, or when the advertisement is inserted at a wrong
time (e.g., too early), etc. The listed issues may include
streaming quality issues, channel change latency, channel
change errors or a combination of those types of issues. For
example, issue 1 may be noted as an incorrect advertisement
for a target group, issue 2 may be noted as pixilation issues,
etc.

Time 710 is a time at which the advertisement insertion
event in which the issue occurs in the video program/video
stream 216. In some instances, issue inspection table 700 may
include additional information regarding a specific time at
which issues occur (e.g., after ten seconds of an advertise-
ment).

Advertisement insertion event link (“ad link”) 712 may
provide a link for the network personnel to request video
streams 216 stored by advertisement monitor device 230. The
link may include a URL for the video stream 216 (i.e., to the
advertisement insertion event at which the issue occurs).

FIG. 8 is a flowchart of an exemplary process 800 for
generating a report of issues associated with advertisement
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insertion events. Process 800 may execute in advertisement
analysis device 270. In another implementation, some or all
of process 800 may be performed by another device or group
of devices, including or excluding advertisement analysis
device 270. It should be apparent that the process discussed
below with respect to FIG. 8 represents a generalized illus-
tration and that blocks/steps may be added or existing blocks/
steps may be removed, modified or rearranged without
departing from the scope of process 800.

At block 802, advertisement analysis device 270 may
receive notification of video streams 216 that include adver-
tisement insertion events. For example, advertisement moni-
tor device 500 may receive a list of video streams 216 from
advertisement monitor device 230 that includes video speci-
fications, file sizes, etc. The lists may also include scheduled
times for the advertisement insertion events.

At block 804, advertisement analysis device 270 may pre-
pare to receive the video stream 216. For example, advertise-
ment analysis device 270 may prepare resources such as a
cache or space on a storage device at which the video stream
216 may be stored during the analysis process.

Advertisement analysis device 270 may send a notification
to advertisement monitor device 230 to transmit the video
stream 216 (block 806). For example, advertisement monitor
device 500 may send a signal to advertisement monitor device
230 to begin streaming the listed and requested video streams
216 in a particular video file format.

Advertisement analysis device 270 may receive video
streams 216 that include a unique ID and associated metadata
for the video stream 216 (block 808). For example, advertise-
ment analysis device 270 may receive video streams 216 with
metadata indicating a time, a target group, a scheduled adver-
tisement, a program identifier (e.g., an episode, or a name), an
advertisement identifier (e.g., a name, a brand, or a product),
etc.

Advertisement analysis device 270 may analyze video
stream 216 to identify whether there are any issues associated
with advertisement insertion events in the video streams 216
(block 810). For example, advertisement analysis device 270
may perform deep packet inspection of the video stream 216
to identify protocol non-compliance, or defined criteria based
on the scheduled advertisement insertion events. Advertise-
ment analysis device 270 may access a schedule of video
programs and advertisement breaks on a target group basis
(e.g., by communicating with media schedule 250) and com-
pare the received packets with the expected packets. Adver-
tisement analysis device 270 may test video streams to iden-
tify latency and timing issues with transitions between
advertisements and video programs. For example, advertise-
ment analysis device 270 may test the video stream to deter-
mine whether the latency of the video stream 216 is within
boundaries of a predetermined acceptable threshold of
latency of the video stream 216.

Ifnoissues are detected in the video stream 216 (block 812:
NO), advertisement analysis device 270 may continue to
receive additional video streams 216 (i.e., block 802 may
repeat). Additionally, in some instances, advertisement
analysis device 270 may report to advertisement monitor
device 230 that the video stream 216 is ready to be viewed.

However, if issues are detected in the video stream 216
(block 812: YES), advertisement analysis device 270 may
record the advertisement insertion event and issue informa-
tion (block 814). For example, advertisement analysis device
270 may record an advertisement insertion event and issue
information in a similar manner as described with respect to
issue inspection table 700 described with respect to FIG. 7.
Advertisement analysis device 270 may notify advertising
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monitor device 230 that there are issues associated with video
stream 216. Additionally, advertisement analysis device 270
may identify a common property or attribute (e.g., of the type
of signals, the advertisements, network elements, such as
transmitters or STBs 142, etc., which may be a source of the
issue) associated with the identified issue and send a signal to
adjust a process of sampling target groups based on the iden-
tified common property. For example, in an instance in which
there are different protocols associated with the STBs 142,
advertisement analysis device 270 may send a signal that
results in increased sampling of client modules 512 represent-
ing a particular type of STB 142 that correlates with an issue
which is identified.

Systems and/or methods described herein may implement
report generation for advertisement insertion events associ-
ated with targeted advertisements. The systems may combine
an advertisement monitor device, a QAM tuner bank, and an
advertisement analysis device.

In the preceding specification, various preferred embodi-
ments have been described with reference to the accompany-
ing drawings. It will, however, be evident that various modi-
fications and changes may be made thereto, and additional
embodiments may be implemented, without departing from
the broader scope of the invention as set forth in the claims
that follow. The specification and drawings are accordingly to
be regarded in an illustrative rather than restrictive sense. For
example, while series of blocks have been described with
respect to FIG. 8, the order of the blocks may be modified in
other implementations. Further, non-dependent blocks may
be performed in parallel.

It will be apparent that systems and/or methods, as
described above, may be implemented in many different
forms of software, firmware, and hardware in the implemen-
tations illustrated in the figures. The actual software code or
specialized control hardware used to implement these sys-
tems and methods is not limiting of the embodiments. Thus,
the operation and behavior of the systems and methods were
described without reference to the specific software code—it
being understood that software and control hardware can be
designed to implement the systems and methods based on the
description herein.

Further, certain portions of the invention may be imple-
mented as a “component” or “system” that performs one or
more functions. These components/systems may include
hardware, such as a processor, an ASIC, or a FPGA, or a
combination of hardware and software.

No element, act, or instruction used in the present applica-
tion should be construed as critical or essential to the embodi-
ments unless explicitly described as such. Also, as used
herein, the article “a” is intended to include one or more
items. Further, the phrase “based on” is intended to mean
“based, at least in part, on” unless explicitly stated otherwise.

What is claimed is:

1. A computer-implemented method comprising:

receiving, from an advertisement monitoring device, noti-
fication of a video stream that includes at least one
advertisement insertion event, wherein each advertise-
ment insertion event includes a scheduled transition
between a video program and at least one targeted adver-
tisement associated with a corresponding target group of
set top boxes and the advertisement monitoring device is
to monitor the video stream for each advertisement
insertion event;

preparing resources to receive and record the video stream,
wherein the resources are different than the correspond-
ing target group of set top boxes;
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sending notification to the advertisement monitoring
device to begin transmitting the video stream;
recording, at the resources, the video stream;

storing the recorded video stream with a unique identifier

(ID) for the recorded video stream and associated meta-
data for the recorded video stream;

analyzing the recorded video stream to identify at least one

error in association with a particular advertisement
insertion event;

correlating the at least one error with at least one recorded

advertisement insertion event; and

generating a report that includes the identified at least one

error, the unique ID, and the associated metadata for the
recorded video stream.

2. The computer-implemented method of claim 1, wherein
each target group is determined based on one or more of a zip
code, a demographic characteristic or a zone 1D.

3. The computer-implemented method of claim 1, wherein
the at least one error includes at least one of a timing error, an
absent advertisement, a stream quality issue, a video quality
issue, or a channel change latency issue.

4. The computer-implemented method of claim 1, wherein
analyzing the recorded video stream to identify the at least
one error further comprises:

analyzing the recorded video stream based on one of deep

packet inspection or video inspection.

5. The computer-implemented method of claim 1, wherein
analyzing the recorded video stream to identify the at least
one error further comprises:

analyzing the recorded video stream for a latency issue

based on a predetermined threshold of latency of the
video stream.

6. The computer-implemented method of claim 1, wherein
analyzing the recorded video stream to identify the at least
one error further comprises:

analyzing the recorded video stream based on a schedule

for the video program that includes advertisement
breaks.

7. The computer-implemented method of claim 1, further
comprising:

identifying a common property associated with the identi-

fied error; and sending a signal to adjust a process of
sampling target groups based on the identified common
property.

8. The computer-implemented method of claim 1, wherein
generating the report further comprises:

generating the report to include a link to play the recorded

video stream at the particular advertisement insertion
event, wherein each of the correlated at least one
recorded advertisement insertion event is to be provided
via hyperlink based on a user request.

9. The computer-implemented method of claim 1, wherein
generating the report further comprises:

generating the report to identify one or more of the target

group of set top boxes, an advertisement identifier, or a
program identifier associated with the at least one error.

10. The computer-implemented method of claim 1,
wherein the metadata includes information based on at least
one of the targeted advertisement or the video program.

11. A device, comprising:

a memory to store a plurality of instructions; and

a processor configured to execute the instructions in the

memory to:

receive, from an advertisement monitoring device, noti-
fication of a list of video streams, wherein each video
stream includes at least one advertisement insertion
event, wherein each advertisement insertion event
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includes a scheduled transition between a video pro-
gram and at least one targeted advertisement associ-
ated with a corresponding target group of set top
boxes and the advertisement monitoring device is to
monitor the video stream for each advertisement
insertion event;

prepare resources to receive and record the video
streams, wherein the resources are different than the
corresponding target group of set top boxes;

send notification to the advertisement monitoring device
to begin transmitting the video streams;

record, at the resources, the video streams;

store the recorded video streams with a unique identifier
(ID) for each video stream and associated metadata
for each video stream;

analyze each of the recorded video streams to identify at
least one error in association with a corresponding
advertisement insertion event;

correlate the at least one error with at least one recorded
advertisement insertion event; and

generate a report that includes the identified at least one
error, the unique ID associated with the recorded
video stream, and the associated metadata for the
recorded video stream for each identified at least one
issue.

12. The device of claim 11, wherein the list of video
streams includes video streams corresponding to different
target groups associated with a same advertisement insertion
event.

13. The device of claim 11, where the processor is further
to:

provide access to the recorded video streams based on the

identified at least one error.

14. The device of claim 11, wherein, when analyzing each
of'the recorded video streams to identify the at least one error,
the processor is further to:

analyze each of the recorded video streams based on one of

deep packet inspection or video inspection.

15. The device of claim 11, wherein, when analyzing each
of'the recorded video streams to identify the at least one error,
the processor is further to:

analyze the recorded video streams for a latency issue

based on a predetermined threshold of latency of the
video stream.

16. The device of claim 11, wherein, when analyzing the
recorded video streams to identify the at least one error, the
processor is further to:

analyze the recorded video streams based on a schedule for

the video program that includes advertisement breaks.

17. The device of claim 11, wherein the processor is further
to:

present the report as a selectable list that provides access to

the correlated at least one recorded advertisement inser-
tion event in a graphic user interface of an associated
display device.
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18. The device of claim 11, wherein, when generating the
report, the processor is further to:
generate the report to include a link to play the recorded
video stream at the advertisement insertion event with
displayed metadata, wherein each of the correlated at
least one recorded advertisement insertion event is to be
provided via hyperlink based on a user request.
19. The device of claim 11, wherein, when generating the
report, the processor is further to:
generate the report to identify one or more of the target
group of set top boxes, an advertisement identifier, or a
program identifier associated with the at least one error.
20. A system, comprising:
a plurality of quadrature amplitude modulation (QAM)
tuners;
adevice including a memory to store a plurality of instruc-
tions;
an advertisement monitor device to monitor a plurality
of video streams for advertisement insertion events
and to output at least one video stream including the
advertisement insertion events based on targeted
advertisements associated with a target group; and
a processor configured to execute the instructions in the
memory to:
receive, from the advertisement monitoring device, noti-
fication of a list of video streams, wherein each video
stream includes at least one advertisement insertion
event, wherein each advertisement insertion event
includes a scheduled transition between a video pro-
gram and at least one targeted advertisement associ-
ated with a corresponding target group of set top
boxes;
prepare resources to receive and record the video
streams, wherein the resources are different than the
corresponding target group of set top boxes;
send notification to the advertisement monitoring device
to begin transmitting the video streams;
record, at the resources, the video streams;
storing the recorded video stream with a unique identi-
fier (ID) for associated with each recorded video
stream and associated metadata for each recorded
video stream;
analyze each of the recorded video streams to identify at
least one error in association with a corresponding
advertisement insertion event;
correlate the at least one error with at least one recorded
advertisement insertion event; and
generate a report that includes the identified at least one
error, the unique ID associated with the recorded
video stream, and the associated metadata for the
recorded video stream for each identified at least one
issue.



